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Self-Regulation Attempt by 

Industry Began in 'C4 ! 

• • 'I 


ByJ01IMD.M0nr.iS 

Spiral u The .New Ywi Tiir.tS 

WASHINGTON, Nov. 32 — 
The cigarette advertising code 
has stopped functioning, ending 
a six-year experiment in self* 
regulation by the tobacco in¬ 
dustry. 

The unannounced shutdown 
was disclosed today in a peti¬ 
tion filed v/ith the .Federal 
Trade Commission by Warren 
Brarcn of New York, a private 
communications consultant. It 
was confirmed by telephone in 
Newark by former Gov. Robert 
B. Meyner of New- Jersey, who 
was the code's administrator 
from its inception in HJGM. 

Mr. Meyner said that mem¬ 
bership in the code had dwin¬ 
dled from all nine of the coum J 
try's cigarette manufacturers ; 
to three. The three remaining ! 
companies, he reported, decided 
last May to scop submitting 
advertisements to him for clear¬ 
ance nnd to disband the nine- 
man administrative staffs Tnc 
code office, in New York, was 
dosed July 3L 

Guidelines Called For 

In his petition, Mr. Brawn 
called on the Federal Trade 
Commission to establish guide¬ 
lines covering "the full range oi 
potential deceptions and mis¬ 
representations in cigarette ad¬ 
vertising." 

V/ith radio and television ad¬ 
vertisement of cigarettes banned 
by Congress, effect 1 ve next Jan. 
2, he predicted that the indus¬ 
try would double or triple its 
advertizing-., expenditures in 
othe^ media. 


Y/hilc self-regulation was in¬ 
effective, according to Mr. 
Eraren, "claims and depictions 
implying health benefits which 
had been precluded by the in¬ 
dustry's own coda now run 
rampant." 

Cigarette advertising on radio 
and television is regulated to 
some extent by broadcasting in- , 
dustry codes. But in other ad- 
. vertising media ” the only re- j 
’• stmint is found in few publica¬ 
tions that do not accept such 
advertising," Mr. Braben said. 

Health Hazard Reported 

The tobacco industry's ex¬ 
periment in self-regulation 
aro-e from a report by an ad¬ 
visory committee of the Sur¬ 
geon General of tho Public 
Health Service that cagarettc 
smoking was a health' hninrdi 
The aim was to stave off Fed- | 
oral regulation of cigarette 
advertising. 

Advertisements, the code 
stilted, "shall not represent 
that cigarette: smoking is es¬ 
sential to social prominence, 
distinction, success or sexual 
attraction." 

Other provisions prohibited 
testimonials by athletes or 
celebrities who might have 
special appeal to young people: 
advertising or promotion of 
cigarettes in school or college) " 
ublications, on campuses or in 
fraternities, and advertising on 
radio or tclrision or in publi- j 
cations directed primarily to 1 
persons under 21 years^of age. L 

Section Is Deleted 

Another section of the orig* i 
Inal code dealt with health 
claims but it was deleted in 
1057. after the Federal Trade 
Commission, in a 'change of 
policy, ended its opposition to 
advertisements listing tar and 
• nicotine content. 

That section barred any "rep¬ 
resentation with respect to 
health" unless the code admin¬ 
istrator found it to be "signifi¬ 
cant" and “based on adequate, 
relevant and valid scientific ■ 
data". .. 


Nevr York Times, November 13, 1970, page 17.- 


Before the deletion of the 
health section, two big manu¬ 
facturers withdrew from the 
code to take advantage of the 
commission's policy chant# and 
advertise tar and nicotine 
rating. They were the P. Loril- 
lard Company, row a subsidi¬ 
ary of Locw’s Theaters, Inc., • 
and the American Tobacco 
Company, no \va division of 
American Brands,, Inc. 

StcpHano Brothers, Inc., also 
withdrew before the code was 
modified. 

No Ads Submitted 

Three others have withdrawn 
in the last year, according to 
Mr. Meyner. They are the 
Brown and Williamson Tobacco 
Corporation, the Liggett dr My¬ 
ers Tobacco Company and the 
Larus & Brother Company, Inc. 

The Remaining three members 
are the R. J. Reynolds Tobacco 
Company, Philip Morris* U.S.A., 
and the United States Tobacco 
Company. 

^ Mr. Meyner said' he was con¬ 
tinuing in an advisory cnpacitv 
as administrator of the code! 
and was available to clear ad¬ 
vertisements voluntarily sub¬ 
mitted. None have been sub¬ 
mitted*. he said. 

Asked whether he regarded 
the code as a success, he said; 
he thought it "did a good deal; 
of good." He noted that cig-, 
arettes were no longer adver¬ 
tised on college campuses, that' 
testimonials were no longer 
used and that models in tele¬ 
vision commercials "are still a* 
little moio mature." 

Until last May, members of 
the cede submitted. all adver-j; 
tisements to Mr. Mcyncr's' of- ; 
fice for advance clearance. The; 
administrator had the power to- 
levy a fine of $100,000 for vio¬ 
lating the code. However, in-, 
dustry sources said, no fines| 
were imposed j 
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